
Innovative Model of University-Business Life Integration



COOPER

• Work Experience 
Program/Long Term 
Internship

• Reverse Montoring
C-Level
Project Groups

COMPANY 

INTEGRATED 

LEARNING (CIL)

CAREER 
COUNSELING & 

EVENTS

• Business Point - Business 
Corner - CO-OP Seminars & 
Workshops

• Individual & Group Career 
Counseling



CO-OP IN NUMBERS

268 Branded Courses

3000+ Partner Companies

11.000+ Coopers

30.173 Students Enrolled Branded

Courses

Since 2008



HR Modelling Process For Long-Term Internship



WHAT DOES COOPER MEAN?

• BAU student placed to partner companies by CO-OP office for gaining business 

experience between three and nine months.

• Students’ internship insurance during their CO-OP period is covered by BAU

• It is an application of long term internship, all the students can make CO-OP

regardless of having mandatory internship

• COOPers don’t take a break from their curriculum instead they use their free 

days at their weekly course program in 3rd and 4th grades.

COOPER:



WHAT IS THE PURPOSE OF A CO-OP SYSTEM?

▪ To integrate our students into professional life while they 
continue their academic education.

▪ To ensure that our students start their careers one step 
ahead when they graduate meanwhile BAU graduates are 
preferred by the business world.

▪ To run an education model that is closely intertwined with 
the business world, to include the business world within the 
university.

▪ To help students find suitable job fields/sectors by 
experiencing them while they are still studying.



COOPER SELECTION

Search & Selection Process in HR Modeling



Full Integration of Companies/Sectors Into The Curriculum & Faculty

COMPANYINTEGRATEDLEARNING



‘’Company Integrated Learning (CIL) by Bahçeşehir University (BAU)
A strategic model for industry-integrated, applied engineering and technology education.’’

WHAT IS CIL?

• Company Integrated Learning (CIL) is an innovative academic model developed and 
implemented at Bahçeşehir University (BAU), where companies design and teach full 14-week, 
credit-bearing university courses embedded directly into the curriculum.

• CIL is  Not an internship
Not a guest lecturer
Not a short-term workshop or seminar series

• A full-semester academic course, co-governed by faculty and taught by industry professionals, 
including real projects, sector tools, site visits, and formal assessments.

BRANDED COURSES - CIL MODEL



▪ New trend topics at business and sectoral practices are carried to academia

▪ (Blockchain, Mega projects, prompt engineering etc.)

▪ Company-Faculty collaboration for creating curriculum and giving courses

▪ 14 weeks (at least 1-2 classes at the company-field)

▪ Students take credit

▪ Departmental  or non-departmental electives

▪ Opportunity  for  companies  to  reach out high potential students  for 
internship & employment and  to create networking for students

▪ An  innovative  model  which  allows  companies  to  fully  integrate  into 
faculty  for  one  semester  from  14  weeks  course  content  creation  to 
evaluation/making exams.

BRANDED COURSES

‘Specific courses created on behalf of the expertise of the partner company to educate 
students in a specific area of interest or industry needs.



WIL
Work Integrated Learning

Students sent to companies

BAU CIL
Company Integrated Learning

Companies brought into
classroom

+

EFFECTIVE CO-OP 
PROGRAM

BAU Holistic approach in which
WIL+CIL complement each

other IoT meet changing GenZ
students’ expectations and 

evolving worklife needs.



Courses were 
opened with a total 

of 268 brands 

from different 
sectors

Markalı Dersler

The total number of 
students took these

courses

30.173



“Capital Market Laws and 
Investment”

“Digitalization and Applications in 
Fashion Retail”

“Fundamentals of Software 
Quality Assurance” 

“Introduction to Software 
Testing”

“Independent Audit and 
Role of Technology”

“Quality Assurance and 
System Testing”

2024-2025 SOME OF BRANDED COURSES



“Creative Marketing Approaches 
for Restricted Markets”

“Airport Management”

“Holistic Marketing Comms.
Management”

“Financial Technologies and 
Artificial Intelligence” 

“Commercial Vehicle 
Engineering”

2024-2025 SOME OF BRANDED COURSES

“Information Technology”

“Introduction to Psychodrama 
Group Psychotherapy”



«Playbook: How to Win 
at Work»

« Supply Chain
Management 
Applications»

«AWS Academy 
Cloud Computing 
Foundations»

«WMS Systems in 
Supply Chain»

« Web And Mobile 
Application 

Development With 
Kuika"

«Corporate Governance»

2025-2026-FALL SOME OF BRANDED COURSES

Fall Semester
32 Courses



2025-2026-SPRING SOME OF BRANDED COURSES

«Social Innovation and 

Entrepreneurship»

«Luxury Hospitality: Operations and 

Brand Management»

« Taxation of International Trade »

«Workspace Evolution: 

From Concept to 
Evolution »

«Future of 

eCommerce»

Spring Semester
37 Courses

«Human & Culture 

Journey with Karaca»



Course Code Course Name NUMBER OF STUDENTS FACULTIES & DEPARTMENTIES

COP4115
I.P.I- Introduction to Psychodrama Group

Psychotherapy
27 Faculty of Educational Sciences

COP4207
Bahçeşehir Colleges “Designing the Future of 

Education through Bahçeşehir College Vision”
27 Faculty of Educational Sciences

COP4330 Cinema8 Film: Interactive Short Film Production 44 Faculty of Communication

COP4322
Optimist Consultancy-Customer Experience 

Management
35 Faculty of Communication

COP4333 Netflix: Series-Writing Course 12 Faculty of Communication

COP4335 Podfresh: Global Podcasting Ecosystem 31 Faculty of Communication

COP4337
Lagalugacılar Agency ”Communication and 

Community Management in Social Media”
43 Faculty of Communication

COP4339 Zenna Research “Research Literacy and Data Effect” 25 Faculty of Communication

COP4338 Tazefikir Agency: “Creative Thinking and Innovation” 78 Faculty of Communication

COP3435
Flormar – “Integrated Marketing Communications 

Management”
39

Faculty of Economics, Administrative and Social 

Sciences

COP3437 Mondelez – “How Brands Grow?” 40
Faculty of Economics, Administrative and Social 

Sciences

COP3439 Worklex – “Freelance Working Model” 40
Faculty of Economics, Administrative and Social 

Sciences

COP4447
L'Oréal – “Transformative Business Management in 
Beauty”

38
Faculty of Economics, Administrative and Social 

Sciences

COP4501
İpekyol Group– “Digitization and New Applications in 
Fashion Retail”

33
Faculty of Economics, Administrative and Social 

Sciences

COP4511
HAN Spaces “Development and Management of Co-
working Spaces”

37
Faculty of Economics, Administrative and Social

Sciences

2023 – 2024 FALL SEMESTER CO-OP BRANDED COURSES



Course Code Course Name NUMBER OF STUDENTS FACULTIES & DEPARTMENTIES

COP4749 ETID (E-Commerce Assoc.) “E-commerce” 38
Faculty of Economics, Administrative and Social

Sciences

COP3443 Akkök Holding- “Corporate Governance” 46

Faculty of Economics, Administrative and Social 

Sciences

COP3072 Schär – “Celiac Disease and Nutrition” 32
Faculty of Health Sciences

COP2821 BeCure “Technological Rehabilitation” 50
Faculty of Health Sciences

COP4509 Sevdimbaş Law- “Sports Law (Online)” 50 Faculty of Law

COP4401 Schneider Electric – “Energy Efficiency & Saving” 22 Faculty of Engineering and Natural Sciences

COP4413 Mercedes Benz– “Commercial Vehicle Engineering” 21 Faculty of Engineering and Natural Sciences

COP4419 Wissen Akademi – Network Systems Engineering 30 Faculty of Engineering and Natural Sciences

COP4428 Trendyol– “Introduction to Software Testing” 30 Faculty of Engineering and Natural Sciences

COP4435
SAMSUNG – “Developing Applications for Android 

Devices”
33 Faculty of Engineering and Natural Sciences

COP4451
Wissen Akademi – “Cloud Computing and its 

Applications”
30 Faculty of Engineering and Natural Sciences

COP4461 ORION- “Agile Project Management” 40 Faculty of Engineering and Natural Sciences

COP4472  Wissen Akademi- “IOT and Industry 4.0 Framework” 30 Faculty of Engineering and Natural Sciences

COP4473 Dinamo CO – “PPP Mega Projects” 28 Faculty of Engineering and Natural Sciences

COP4498 Akenerji – “Power Plant Operation and Management” 35 Faculty of Engineering and Natural Sciences

COP4493 AWS Academy “Cloud Computing Foundations” 31 Faculty of Engineering and Natural Sciences

COP4497
KUIKA "Web and Mobile Application Development 

with Kuika"
30 Faculty of Engineering and Natural Sciences

COP4802 IGA-Istanbul Airport " Airport Management” 62
School of Applied Disciplines



Course Code Course Name NUMBER OF STUDENTS FACULTIES & DEPARTMENTIES

COP4803 Keyvan Aviation – “Navigating Future Skies / 30 School of Applied Disciplines

COP3428
KPMG “Independent Audit and the Role of 

Technology”
33

Faculty of Economics, Administrative and Social 

Sciences

COP3430 LCW “LCW To Be Brand in Global” 39
Faculty of Economics, Administrative and Social 

Sciences

COP4210
Abdi İbrahim Drugs “Creative Marketing Approaches

for Restricted Markets"
26

Faculty of Economics, Administrative and Social 

Sciences

COP4218 TİDE "Internal Audit" 41
Faculty of Economics, Administrative and Social 

Sciences

COP4221 PWC "Taxation of International Trade" 35
Faculty of Economics, Administrative and Social 

Sciences

COP3432
Media Markt "A Consumer Electronics Retailer: 

MediaMarkt" 
40

Faculty of Economics, Administrative and Social 

Sciences

COP4567 Benetton “Sales Management” 44
Faculty of Economics, Administrative and Social 

Sciences

COP4242 Watsons “Fundamentals of E-commerce” 30
Faculty of Economics, Administrative and Social 

Sciences

COP4240
Yeşilay/Turkish Green Crescent “Yeşilay & 

Addiction”
37

Faculty of Economics, Administrative and Social 

Sciences

COP3072 Schär – “Celiac Disease and Nutrition” 30 Faculty of Health Sciences

COP3812
Futurists Assoc.  “Future knowledge”

”
40 Faculty of Health Sciences

COP3826
Empatim Special Edu.Center “Special Topics in 

Paediatric Rehabilitation”
23 Faculty of Health Sciences

COP4339 Zenna Research: Research Literacy and Data Effect 28 Faculty of Communication

COP4341 Yapı Kredi Bank”Sustainability Communication” 38 Faculty of Communication

COP4330 Cinema8 Film“Interactive Short Film Production” 21 Faculty of Communication

COP4322
Optimist Consultancy “Customer Experience 

Management” 
36 Faculty of Communication

COP4338
Taze Fikir Agency " Brand Communication in 

Metaverse
76 Faculty of Communication

COP4337
Lagalugacılar Creative Agency“ Communication and 

Community Management in Social Media”
41 Faculty of Communication

COP4509 Sevdimbaş Law Office: Sports Law 50 Faculty of Law

2023 – 2024 SPRING SEMESTER CO-OP BRANDED COURSES



Course Code Course Name NUMBER OF STUDENTS FACULTIES & DEPARTMENTIES

COP4404 BOSH Termoteknik "HVAC Systems" 22 Faculty of Engineering and Natural Sciences

COP4409 Selco Eng. "Supply Chain and Logistics" 76 Faculty of Engineering and Natural Sciences

COP4436
SAMSUNG "Advanced Developing Application for

Android Devices"
27 Faculty of Engineering and Natural Sciences

COP4451
Wissen Akademi “Cloud Computing and its 

Applications”
23 Faculty of Engineering and Natural Sciences

COP4466 Wissen Akademi "Front-End Web Development" 35 Faculty of Engineering and Natural Sciences

COP4467
Wissen Academi "Cybersecurity & Information 

Systems Security"
33 Faculty of Engineering and Natural Sciences

COP4468
Wissen Akademi "Cross Platform Application 

Development"
28 Faculty of Engineering and Natural Sciences

COP4919 
STM Defense Industry"Introduction to Defense 

Industry Applications"
20 Faculty of Engineering and Natural Sciences

COP4421
FANUC Robotics“Robotics and Automation 

Technologies”
30 Faculty of Engineering and Natural Sciences

COP4488
Istanbul Metropolitan Municipality-İSKİ “Urban 

Water Management and Infrastructure”
20 Faculty of Engineering and Natural Sciences

COP4499

AgeSa Insurance “Pension and Life A.Ş. Agile 

Transformation, Project and Risk Management 

Course”

23 Faculty of Engineering and Natural Sciences

COP4496
Istanbul Metropolitan Municipality-IETT “Innovation 

in Transportation”
71 Faculty of Engineering and Natural Sciences

COP4912 ORION “Quality Assurance and System Testing” 32 Faculty of Engineering and Natural Sciences

COP4902 FIGES “Model based design via MATLAB” 35 Faculty of Engineering and Natural Sciences

COP3342 Uppercase Brands “Prompt Engineering” 39 Faculty of Engineering and Natural Sciences

COP4920 VODAFONE “Telecommunications Engineering” 52 Faculty of Engineering and Natural Sciences

COP4922 IBM "Information Technologies" 40 Faculty of Engineering and Natural Sciences

COP4469
KUIKA “Low-Code Platform Development: Kuika 

Case”
19 Faculty of Engineering and Natural Sciences

MTH3901

IMSAD “Building Materials and Systems from 

Foundation to Roof” (Course taken from Ministry of 

Ind.&Tech.Sector in Campus program)

25 Faculty of Achitecture&Design

MTH3902

i2isystems “Enterprise Application 

Development”(Course taken from Ministry of 

Ind.&Tech.Sector in Campus program)

28 Faculty of Engineering and Natural Sciences



BRANDED COURSES

Schneider Branded Course Mondelez Branded Course



BRANDED COURSES

Bürotime Konya 
Course Field Trip



BRANDED COURSES

Lead Network Türkiye course

Site Visit



BRANDED COURSES

Karaca Course
Site Visit



More Than Internship…

REVERSE MENTORING



REVERSE MENTORING

COOPER

Top Managers(C-Level)

Generation Support

Mid-Managers
Mostly Students only
placed as interns at 

departments of Companies 
(HR, Marketing etc.)

Strategic Projects

Aiming to carry the potentials 

of  GenZ from departmental 

internship level

to decision maker level.



Reverse Mentoring

• A fresh perspective at Z generation

• Opportunity to learn the expectations of the future 
employees and the way they look at business life

• Understanding the communication methods of the new 
generation and the tools they use.

• Role play and modelling

• Developing inter-generational understanding and 
cooperation

PROGRAM BENEFITS



PROGRAM FLOW

• Determination of needs
• Long listing from CO-OP student 

talent pool
• Preliminary Interview and 

assesment: BAU CO-OP Office
• Fınal Interviews: Company
• Mentor – Mentee matching
• Orientation for Mentor-Mentees; 

meeting standards and contents 
(frequency, place, rules)

• Establishment of control points

• Mentor – Mentee meetings
• Updating meeting topics

• Mentor Feedback–>     CO-OP
• Mentee Feedbacks–> Company
• Evaluating and sharing the 

feedback received in digital 
forms

PROGRAM CREATION EXECUTION OF THE PROGRAM EVALUTION OF THE PROGRAM



UNILEVER PROJECT

Unilever Turkey VP Finance

Christian Kaufmann, and our Reverse

Mentor Student

People Strategy project group
5 Students participated

Unilever Turkey CEO 
Harm Goossens, and 

Reverse Mentor Student

Unilever Turkey, Assistant Design 
and Technology Manager – HC 

Namet & RUB Siyavash Haddadi,

with mentor Student Özge Polat



REVERSE MENTORING SUMMIT

Partnership with BAU-Unilever

First in Turkey



REVERSE MENTORING

UTİKAD



REVERSE MENTORING



REVERSE MENTORING



REVERSE MENTORING



VISITING OUR COOPERS AT THEIR COMPANIES



DIGITAL EVALUATION FORMS

Digital Evaluations 
and feedback from 

students and 
companies



INTERNSHIP ANNOUNCEMENTS OF INTERNATIONAL ORGANIZATIONS



One to One
Company HR- Student Meeting

Seminar&Workshop



CO-OP WORKSHOP

HILTON
Case Study



BUSINESS POINT

• Two-three days in a week; an HR Professional from partner companies is in-
house at CO-OP office.

• Our students' meetings are organized by online appointment system.

• Each student has 20 minutes for interview time. In 20 mins students can ask 
any question about Career.

Opportunity for taking direct one-to-one career support
from company HR professionals



BUSINESS POINT
meetings at CO-OP Office

2 times in a week
Tuesday-Thursday

BUSINESS POINT



BUSINESS CORNER



Career Counselor’s Special Programs



CO-OP ACADEMY

What is CO-OP ACADEMY?

• A comprehensive and intensive development program that 
shapes the leadership of the future,

• Filled with knowledge, inspiration and connections,

• Equips participants with entrepreneurial skills

• A comprehensive and intensive career development program

• An 8–10 week program consisting of sessions delivered by C-
level executives in their areas of expertise

• From among all applicants, 25 students who stand out based 
on their GPA, internship experience, and career development 
skills are selected through an interview process and admitted 
to the program.

Top Talent Program



CO-OP ACADEMY

TOP TALENT PROGRAM

CO-OP ACADEMY
From our guests 

and sessions



COOP JOINT

• Specifically designed for our 

international students.

• A structured career development 

program featuring sessions hosted by 

industry experts, expat or local 

executives—particularly selected from 

international company networks.

• The program runs for a duration of 4 to 6 

weeks.

What is COOP Joint?





CAREER & WELL-BEING

Each session:
Is conducted within a structured flow,
Integrates the themes of psychological resilience, self-awareness, and 
career development,
And is delivered through interactive practices and sharing-based group 
activities.
Throughout the group process, students have the opportunity to:
Develop a deeper understanding of themselves and their values,
Cope with uncertainty and create flexible career plans,
Make sense of their career decisions and develop supportive 
perspectives.
The sessions are shaped around different themes each term (such as 
Chaos Theory, self-awareness, resilience, decision-making, etc.).
The program is open to students from all departments and does not 
require any prior knowledge or experience for participation.



AI MOCK INTERVIEW

AI Interview Simulation for our students



For More Confident Career Steps…

CAREER COUNSELING



CAREER COUNSELING AT CO-OP OFFICE

• Structured, one-on-one interviews 
lasting approximately 30-40 minutes are 
open to all students.

• The CharacterIx Career Orientation 
Inventory is applied when it is 
necessary.

• Interviews are conducted in person at 
the CO-OP Office and can be done in 
Turkish or English.



CAREER COUNSELING WORKSHOP



BUSINESS CAMP

What is BUSINESS CAMP?

Business Camp is a large-scale career 
event held annually in various 
formats, with the participation of 
around 60 companies.

It offers students the opportunity to 
meet company representatives one-
on-one, ask questions, and submit 
their CVs.

The event is open to students from all 
departments and academic levels.



BAU CAREER CAMP

What is Career Camp?

Career Camp is a program specially designed for 
first-year prep students, offering an early 
introduction to CO-OP Career Center and the 
fundamentals of career development.

Through the workshop held as part of the camp, 
students will:
• Learn about the career counseling services 

available to them,
• Discover how to navigate their university 

years in a more intentional and planned way,
• Get introduced to supportive resources as 

they take their first steps toward the future.



CO-OP RESEARCH PROJECTS

Approach to New Generation Working Models and 
Transformation to Networked Organization



CO-OP PROJECT

We became finalists at the QS 

Reimagine Education Awards 

with our Branded Course 

Program and had the 

opportunity to present it at 

the London conference.



SHARING CO-OP EXPERIENCES

Ajman University-UAE
CO-OP Briefing at Dean’s Council

Visit to Azerbaijan Universities



AACSB 2025 – INNOVATIONS THAT INSPIRE

Among Business Schools all 
around the world, BAU 

CO-OP Branded Courses has 
been recognized for its 

impactful collaboration with 
the business world bridging 

academia and the industry in 
meaningful future-focused 

ways



WACE MEMBERSHIP EXECEUTIVE COUNCIL

We hosted WACE-2025 

World COOP 

Conference.



WACE-2025 WORLD CO-OP CONFERENCE

We hosted 300 participants from 
25 different countries at our 
university.

The conference covered the 
following topics:
• University-Industry 

Collaborations
• Work-Integrated Learning and 

Internship Models

• Career Expectations of 
Generation Z

• Global CO-OP Projects and 
Initiatives.



CO-OP RESPONSIBILITY
SOCIETY CONTRIBUTION PROGRAM-HIGH SCHOOLS

Special program for 
HIGH SCHOOLS to 

create awareness at 
latest topics (e.g.Gen-

AI, Networking..)



1 CO-OP PROGRAM INTRODUCTION

2 DISCOVER YOURSELF- CAREER WORKSHOP

3 NETWORKING AND EFFECTIVE COMMUNICATION

4 SECTORAL PANEL: UPSKILLING/RESKILLING- SOFT & TECH SKILLS

5 SOLO ENTREPRENEURSHIP-FREELANCE WORKING MODEL

6 SOCIAL MEDIA AND DIGITAL COMMS.

7 CEO HOUR: HOW I BECAME CEO? CAREER JOURNEY of A CEO

8 SOCIAL RESPONSIBILTY and SOCIAL ENTREPRENEURSHIP

9 E_COMMERCE and PLATFORM ECONOMY

10 METAVERSE AND AR

11 GENERATIVE AI

12 SUSTAINABILTY AND CLIMATE CHANGE

13 DIGITAL LEARNING and TEACHING PLATFORMS

14 CYBER SECURITY AWARENESS

14 Weeks Program

CO-OP RESPONSIBILITY
SOCIETY CONTRIBUTION PROGRAM-HIGH SCHOOLS



Conrad Istanbul Bosphorus IGA Istanbul Airport

University Perspective
on Current Topics

CO-OP RESPONSIBILITY
SOCIETY CONTRIBUTION PROGRAM-COMPANIES



“University Perspectiveon Current Topics’’

Note: Each session is designed to be 40-45 minutes long, with an additional 10-15 
minutes for questions and answers.

Giving University 
perspective-via 

academicians to company 
managers/employers on 

latest topics.

Face to face 

At company HQ

1 EXPECTATIONS OF GENERATION Z FROM WORK LIFE

2 NETWORKING AND EFFECTIVE COMMUNICATION

3 GEOPOLITICAL ASSESSMENT: WHAT'S HAPPENING IN OUR REGION AND THE 

WORLD?

4 SOLO ENTREPRENEURSHIP AND FREELANCE WORK

5 TRANSFORMATION OF BRANDS IN LIGHT OF TRENDS: #TRENDCANVAS

6 FINTECH AND BLOCKCHAIN

7 SOCIAL RESPONSIBILITY AND SOCIAL ENTREPRENEURSHIP

8 E-COMMERCE AND THE SHARING ECONOMY

9 METAVERSE AND VIRTUAL/AUGMENTED REALITY

10 GENERATIVE AI, CHATGPT, AND OTHER TOOLS

11 SUSTAINABILITY AND CLIMATE CHANGE FROM THE UN PERSPECTIVE

12 NEW GENERATION DIGITAL LEARNING AND EDUCATION PLATFORMS

13 CYBERSECURITY AWARENESS

14 MANAGEMENT OF DIFFERENCES: NEW LEADERSHIP MODELS

15 STRATEGIC CHANGE AND TRANSFORMATION

16 CAREER AND MENTAL WELL-BEING

CO-OP RESPONSIBILITY
SOCIETY CONTRIBUTION PROGRAM-COMPANIES



CURRENT CO-OP PROGRAMS

13 Active CO-OP Programs & Brands
(There were 3 Programs in 2016, 10 New developed)

2 New Programs in 2025-26 Academic Year:



NEW CO-OP PROGRAM



REGISTERED TRADE MARK-2008



OUR COOPERS

“In addition to the academic studies of universities, I find internship opportunities and collaborations very 
valuable for students. I would like to take this opportunity to express my endless thanks to Bahçeşehir 
University, especially the CO-OP unit.”

Mustafa Tutal – Microsoft Turkey



WHAT WE WORK FOR…

STRONGEST MOTIVATION

İrem Çağlayan, a graduate of the Department of 
Management Engineering, made CO-OP within the 

“Unilever People Strategy» project in the 4th grade, and 
later became a Unilever employee.

41 students successfully completed their internships 
within the scope of the "Work Experience Program" with 

Halkbank-22 of them became Halkbank employees.



@baucoop

BAU COOP

Thank You!
CO-OP Team…

Short Video Link: CO-OP Team

https://www.youtube.com/watch?v=kUexYte_o6o
https://www.youtube.com/watch?v=kUexYte_o6o
https://www.youtube.com/watch?v=kUexYte_o6o
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