
Innovative Model of University-BusinessLife Integration



COOPER

ÅWork Experience 
Program/ Long Term 
Internship

Å ReverseMontoring
C-Level
Project Groups

COMPANY 

INTEGRATED 

LEARNING (CIL)

CAREER 
COUNSELING& 

EVENTS

Å Business Point - Business 
Corner - CO-OP Seminars & 
Workshops

Å Individual& GroupCareer 
Counseling



CO-OP IN NUMBERS

268BrandedCourses

3000+Partner Companies

11.000+Coopers

30.173StudentsEnrolledBranded

Courses

Since 2008



HR Modelling ProcessFor Long-Term Internship



WHAT DOES COOPER MEAN?

Å BAU student placed to partner companies by CO-OP office for gainingbusiness 

experience between three and nine months.

Å {ǘǳŘŜƴǘǎΩ ƛƴǘŜǊƴǎƘƛǇ ƛƴǎǳǊŀƴŎŜ ŘǳǊƛƴƎ ǘƘŜƛǊ /h-OP period is covered by BAU

Å It is an application of long term internship, all the students can make CO-OP

regardless of having mandatoryinternship

Å COOPersŘƻƴΩǘ ǘŀƪŜ ŀ ōǊŜŀƪ ŦǊƻƳ ǘƘŜƛǊ ŎǳǊǊƛŎǳƭǳƳ ƛƴǎǘŜŀŘ ǘƘŜȅ ǳǎŜ ǘƘŜƛǊ ŦǊŜŜ 

days at their weekly course program in 3rd and 4th grades.

COOPER:



WHAT IS THE PURPOSE OF A CO-OP SYSTEM?

Á To integrate our students into professional life while they 
continue their academic education.

Á To ensure that our students start their careers one step 
ahead when they graduate meanwhile BAU graduates are 
preferred by the business world.

Á To run an education model that is closely intertwined with 
the business world, to include the business world within the 
university.

Á To help students find suitable job fields/sectors by 
experiencing them while they are still studying.



COOPER SELECTION

Search & Selection Process in HR Modeling



Full Integration of Companies/ SectorsInto The Curriculum & Faculty

COMPANY INTEGRATED LEARNING



ΨΩ/ƻƳǇŀƴȅ LƴǘŜƎǊŀǘŜŘ [ŜŀǊƴƛƴƎ ό/L[ύ ōȅ .ŀƘœŜǒŜƘƛǊ ¦ƴƛǾŜǊǎƛǘȅ ό.!¦ύ
A strategic model for industry-integrated, applied engineering and technology educationΦΩΩ

WHAT IS CIL?

Å Company Integrated Learning (CIL) is an innovative academic model developed and 
ƛƳǇƭŜƳŜƴǘŜŘ ŀǘ .ŀƘœŜǒŜƘƛǊ ¦ƴƛǾŜǊǎƛǘȅ ό.!¦ύΣ ǿƘŜǊŜ ŎƻƳǇŀƴƛŜǎ ŘŜǎƛƎƴ ŀƴŘ ǘŜŀŎƘ Ŧǳƭƭ мп-week, 
credit-bearing university courses embedded directly into the curriculum.

Å CIL is  Not an internship
Not a guest lecturer
Not a short-term workshop or seminar series

Å A full-semester academic course, co-governed by faculty and taught by industry professionals, 
including real projects, sector tools, site visits, and formal assessments.

BRANDED COURSES - CIL MODEL



Á New trend topics at business and sectoral practices are carried to academia

Á (Blockchain, Mega projects, prompt engineering etc.)

Á Company-Faculty collaboration for creating curriculum and giving courses

Á 14 weeks (at least 1-2 classes at the company-field)

Á Students take credit

Á Departmental  or non-departmental electives

ÁOpportunity  for  companies  to  reach out high potential students  for 
internship & employment and  to create networking for students

Á An  innovative  model  which  allows  companies  to  fully  integrate  into 
faculty  for  one  semester  from  14  weeks  course  content  creation  to 
evaluation/making exams.

BRANDED COURSES

ΨSpecific courses created on behalf of the expertise of the partner company to educate 
students in a specific area of interest or industry needs.



WIL
Work IntegratedLearning

Students sent to companies

BAU CIL
CompanyIntegratedLearning

Companiesbrought into
classroom

+

EFFECTIVE CO-OP 
PROGRAM

BAU Holisticapproachin which
WIL+CIL complementeach

other IoTmeet changingGenZ
studentsΩ expectationsand 
evolvingworklife needs.



Courses were 
opened with a total 

of 268brands 

from different 
sectors

aŀǊƪŀƭƤ Dersler

Thetotal numberof 
studentstookthese

courses

30.173



ά/ŀǇƛǘŀƭ aŀǊƪŜǘ [ŀǿǎ ŀƴŘ 
LƴǾŜǎǘƳŜƴǘέ

άDigitalization and Applications in 
CŀǎƘƛƻƴ wŜǘŀƛƭέ

άCǳƴŘŀƳŜƴǘŀƭǎ ƻŦ {ƻŦǘǿŀǊŜ 
vǳŀƭƛǘȅ !ǎǎǳǊŀƴŎŜέ 

άIntroduction to Software 
Testingέ

άLƴŘŜǇŜƴŘŜƴǘ !ǳŘƛǘ ŀƴŘ 
wƻƭŜ ƻŦ ¢ŜŎƘƴƻƭƻƎȅέ

άvǳŀƭƛǘȅ !ǎǎǳǊŀƴŎŜ ŀƴŘ 
{ȅǎǘŜƳ ¢ŜǎǘƛƴƎέ

2024-2025 SOME OF BRANDED COURSES



ά/ǊŜŀǘƛǾŜ aŀǊƪŜǘƛƴƎ !ǇǇǊƻŀŎƘŜǎ 
ŦƻǊ wŜǎǘǊƛŎǘŜŘ aŀǊƪŜǘǎέ

ά!ƛǊǇƻǊǘ aŀƴŀƎŜƳŜƴǘέ

άHolisticMarketing Comms.
aŀƴŀƎŜƳŜƴǘέ

άCƛƴŀƴŎƛŀƭ ¢ŜŎƘƴƻƭƻƎƛŜǎ ŀƴŘ 
!ǊǘƛŦƛŎƛŀƭ LƴǘŜƭƭƛƎŜƴŎŜέ 

ά/ƻƳƳŜǊŎƛŀƭ ±ŜƘƛŎƭŜ 
9ƴƎƛƴŜŜǊƛƴƎέ

2024-2025 SOME OF BRANDED COURSES

άLƴŦƻǊƳŀǘƛƻƴ Technologyέ

άLƴǘǊƻŘǳŎǘƛƻƴ ǘƻ tǎȅŎƘƻŘǊŀƳŀ 
DǊƻǳǇ tǎȅŎƘƻǘƘŜǊŀǇȅέ



ζPlaybook: How to Win 
at Workη

ζSupplyChain
Management 
!ǇǇƭƛŎŀǘƛƻƴǎη

ζAWS Academy 
Cloud Computing 
Foundationsη

ζWMS Systemsin 
SupplyChainη

ζ Web And Mobile 
Application 

Development With 
Kuika"

ζCorporate Governanceη

2025-2026-FALL SOME OF BRANDED COURSES

Fall Semester
32 Courses



2025-2026-SPRING SOME OF BRANDED COURSES

ζSocial Innovation and 

Entrepreneurship η

ζLuxury Hospitality: Operations and 

Brand Management η

ζ Taxation of International Trade η

ζWorkspace Evolution: 

From Concept to 
Evolution è

ζFuture of 

eCommerceη

Spring Semester
37 Courses

ζHuman & Culture 

Journey with Karaca η



Course Code Course Name NUMBER OF STUDENTS FACULTIES & DEPARTMENTIES

COP4115
I.P.I- Introduction to Psychodrama Group

Psychotherapy
27 Faculty of Educational Sciences

COP4207
Bah­eĸehir CollegesñDesigning the Future of 

Education through Bah­eĸehir College Visionò
27 Faculty of Educational Sciences

COP4330 Cinema8 Film: Interactive Short Film Production 44 Faculty of Communication

COP4322
Optimist Consultancy -Customer Experience 

Management
35 Faculty of Communication

COP4333 Netflix: Series-Writing Course 12 Faculty of Communication

COP4335 Podfresh: Global Podcasting Ecosystem 31 Faculty of Communication

COP4337
Lagalugacēlar Agency òCommunication and 

Community Management in Social Mediaò
43 Faculty of Communication

COP4339 Zenna Research ñResearch Literacy and Data Effectò25 Faculty of Communication

COP4338 Tazefikir Agency: ñCreative Thinking and Innovationò78 Faculty of Communication

COP3435
Flormar ïñIntegrated Marketing Communications 

Managementò
39

Faculty of Economics, Administrative and Social 

Sciences

COP3437 Mondelez ïñHow Brands Grow?ò 40
Faculty of Economics, Administrative and Social 

Sciences

COP3439 Worklex ïñFreelance Working Modelò 40
Faculty of Economics, Administrative and Social 

Sciences

COP4447
[ϥhǊŞŀƭ ςά¢ǊŀƴǎŦƻǊƳŀǘƛǾŜ .ǳǎƛƴŜǎǎ aŀƴŀƎŜƳŜƴǘ ƛƴ 
.Ŝŀǳǘȅέ

38
Faculty of Economics, Administrative and Social 

Sciences

COP4501
TǇŜƪȅƻƭ DǊƻǳǇςά5ƛƎƛǘƛȊŀǘƛƻƴ ŀƴŘ bŜǿ !ǇǇƭƛŎŀǘƛƻƴǎ ƛƴ 
CŀǎƘƛƻƴ wŜǘŀƛƭέ

33
Faculty of Economics, Administrative and Social 

Sciences

COP4511
HAN Spacesά5ŜǾŜƭƻǇƳŜƴǘ ŀƴŘ aŀƴŀƎŜƳŜƴǘ ƻŦ Co-
workingSpacesέ

37
Faculty of Economics, Administrative and Social

Sciences

2023 ς2024 FALL SEMESTER CO-OP BRANDED COURSES



Course Code Course Name NUMBER OF STUDENTS FACULTIES & DEPARTMENTIES

COP4749 ETID (E-Commerce Assoc.) ά9-commerceέ 38
Faculty of Economics, Administrative and Social

Sciences

COP3443 !ƪƪǀƪ IƻƭŘƛƴƎ-άCorporateGovernanceέ 46

Faculty of Economics, Administrative and Social 

Sciences

COP3072 SchªrïñCeliacDiseaseand Nutritionέ 32
Faculty of Health Sciences

COP2821 BeCure ñTechnological Rehabilitationò 50
Faculty of Health Sciences

COP4509 Sevdimbaĸ Law-ñSports Law (Online)ò 50 Faculty of Law

COP4401 Schneider Electric ïñEnergy Efficiency & Savingò22 Faculty of Engineering and Natural Sciences

COP4413 Mercedes Benz ïñCommercial Vehicle Engineeringò21 Faculty of Engineering and Natural Sciences

COP4419 Wissen Akademi ïNetwork Systems Engineering 30 Faculty of Engineering and Natural Sciences

COP4428 Trendyol ïñIntroduction to Software Testingò30 Faculty of Engineering and Natural Sciences

COP4435
SAMSUNG ïñDeveloping Applications for Android 

Devicesò
33 Faculty of Engineering and Natural Sciences

COP4451
Wissen Akademi ïñCloud Computing and its 

Applicationsò
30 Faculty of Engineering and Natural Sciences

COP4461 ORION-ñAgile Project Managementò 40 Faculty of Engineering and Natural Sciences

COP4472  Wissen Akademi - ñIOT and Industry 4.0 Frameworkò30 Faculty of Engineering and Natural Sciences

COP4473 Dinamo CO ïñPPP Mega Projectsò 28 Faculty of Engineering and Natural Sciences

COP4498 Akenerji ïñPower Plant Operation and Managementò35 Faculty of Engineering and Natural Sciences

COP4493 AWS Academy ñCloud Computing Foundationsò31 Faculty of Engineering and Natural Sciences

COP4497
KUIKA "Web and Mobile Application Development 

with Kuika"
30 Faculty of Engineering and Natural Sciences

COP4802 IGA-Istanbul Airport " AirportManagementò 62
School of Applied Disciplines



Course Code Course Name NUMBER OF STUDENTS FACULTIES & DEPARTMENTIES

COP4803 Keyvan Aviation ïñNavigating Future Skies / 30 School of Applied Disciplines

COP3428
KPMG ñIndependent Audit and the Role of 

Technologyò
33

Faculty of Economics, Administrative and Social 

Sciences

COP3430 LCW ñLCW To Be Brand in Globalò 39
Faculty of Economics, Administrative and Social 

Sciences

COP4210
Abdi Ķbrahim Drugs ñCreative Marketing Approaches

for Restricted Markets"
26

Faculty of Economics, Administrative and Social 

Sciences

COP4218 TĶDE"Internal Audit" 41
Faculty of Economics, Administrative and Social 

Sciences

COP4221 PWC "Taxation of International Trade" 35
Faculty of Economics, Administrative and Social 

Sciences

COP3432
Media Markt "A Consumer Electronics Retailer: 

MediaMarkt" 
40

Faculty of Economics, Administrative and Social 

Sciences

COP4567 Benetton ñSales Managementò 44
Faculty of Economics, Administrative and Social 

Sciences

COP4242 Watsons ñFundamentals of E-commerceò 30
Faculty of Economics, Administrative and Social 

Sciences

COP4240
Yeĸilay/Turkish Green Crescent ñYeĸilay & 

Addictionò
37

Faculty of Economics, Administrative and Social 

Sciences

COP3072 Schªr ïñCeliac Disease and Nutritionò 30 Faculty of Health Sciences

COP3812
Futurists Assoc.  ñFuture knowledgeò

ò
40 Faculty of Health Sciences

COP3826
Empatim Special Edu.Center ñSpecial Topics in 

Paediatric Rehabilitationò
23 Faculty of Health Sciences

COP4339 Zenna Research: Research Literacy and Data Effect 28 Faculty of Communication

COP4341 Yapē Kredi BankòSustainability Communicationò38 Faculty of Communication

COP4330 Cinema8 FilmñInteractiveShort Film Productionò 21 Faculty of Communication

COP4322
Optimist Consultancy ñCustomer Experience 

Managementò 
36 Faculty of Communication

COP4338
Taze Fikir Agency " Brand Communication in 

Metaverse
76 Faculty of Communication

COP4337
Lagalugacēlar Creative AgencyñCommunication and 

Community Management in Social Mediaò
41 Faculty of Communication

COP4509 SevdimbaĸLaw Office: Sports Law 50 Faculty of Law

2023 ς2024 SPRING SEMESTER CO-OP BRANDED COURSES



Course Code Course Name NUMBER OF STUDENTS FACULTIES & DEPARTMENTIES

COP4404 BOSH Termoteknik "HVAC Systems" 22 Faculty of Engineering and Natural Sciences

COP4409 Selco Eng. "Supply Chain and Logistics" 76 Faculty of Engineering and Natural Sciences

COP4436
SAMSUNG "Advanced Developing Application for

Android Devices"
27 Faculty of Engineering and Natural Sciences

COP4451
Wissen Akademi ñCloud Computing and its 

Applicationsò
23 Faculty of Engineering and Natural Sciences

COP4466 Wissen Akademi "Front-End Web Development" 35 Faculty of Engineering and Natural Sciences

COP4467
Wissen Academi "Cybersecurity & Information 

Systems Security"
33 Faculty of Engineering and Natural Sciences

COP4468
Wissen Akademi "Cross Platform Application 

Development"
28 Faculty of Engineering and Natural Sciences

COP4919 
STM Defense Industry "Introduction to Defense 

Industry Applications"
20 Faculty of Engineering and Natural Sciences

COP4421
FANUC Robotics ñRobotics and Automation 

Technologiesò
30 Faculty of Engineering and Natural Sciences

COP4488
Istanbul Metropolitan Municipality -ĶSKĶ ñUrban 

Water Management and Infrastructureò
20 Faculty of Engineering and Natural Sciences

COP4499

AgeSa Insurance ñPension and Life A.ķ. Agile 

Transformation, Project and Risk Management 

Courseò

23 Faculty of Engineering and Natural Sciences

COP4496
Istanbul Metropolitan Municipality -IETTñInnovation 

in Transportationò
71 Faculty of Engineering and Natural Sciences

COP4912 ORION ñQuality Assurance and System Testingò32 Faculty of Engineering and Natural Sciences

COP4902 FIGES ñModel based design via MATLABò 35 Faculty of Engineering and Natural Sciences

COP3342 Uppercase Brands ñPrompt Engineeringò 39 Faculty of Engineering and Natural Sciences

COP4920 VODAFONE ñTelecommunications Engineeringò52 Faculty of Engineering and Natural Sciences

COP4922 IBM "Information Technologies" 40 Faculty of Engineering and Natural Sciences

COP4469
KUIKA ñLow-Code Platform Development: Kuika 

Caseò
19 Faculty of Engineering and Natural Sciences

MTH3901

IMSAD ñBuilding Materials and Systems from 

Foundation to Roofò (Course taken from Ministry of 

Ind.&Tech.Sector in Campus program)

25 Faculty of Achitecture&Design

MTH3902

i2isystems ñEnterprise Application 

Developmentò(Course taken from Ministry of 

Ind.&Tech.Sector in Campus program)

28 Faculty of Engineering and Natural Sciences



BRANDED COURSES

SchneiderBrandedCourse Mondelez BrandedCourse



BRANDED COURSES

.ǸǊƻǘƛƳŜKonya 
Course FieldTrip



BRANDED COURSES

LeadbŜǘǿƻǊƪ ¢ǸǊƪƛȅŜ course

Site Visit



BRANDED COURSES

Karaca Course
Site Visit



More ThanInternshipΧ

REVERSE MENTORING



REVERSE MENTORING

COOPER

Top Managers(C-Level)

GenerationSupport

Mid-Managers
Mostly Studentsonly
placedas internsat 

departmentsof Companies 
(HR, Marketing etc.)

Strategic Projects

Aiming to carry the potentials 

of  GenZfrom departmental 

internship level

to decision maker level.



ReverseMentoring

ÅA fresh perspective at Z generation

ÅOpportunity to learn the expectations of the future 
employees and the way they look at business life

ÅUnderstanding the communication methods of the new 
generation and the tools they use.

ÅRole play and modelling

ÅDeveloping inter-generational understanding and 
cooperation

PROGRAM BENEFITS



PROGRAM FLOW

Å Determination of needs
Å Long listing from CO-OP student 

talent pool
Å Preliminary Interview and 

assesment: BAU CO-OP Office
ÅCƤƴŀƭInterviews: Company
Å Mentor ςMentee matching
Å Orientationfor Mentor-Mentees; 

meetingstandards and contents 
(frequency, place, rules)

Å Establishment of control points

Å Mentor ςMentee meetings
Å Updating meeting topics

Å Mentor Feedbackς>     CO-OP
Å Mentee Feedbacksς> Company
Å Evaluating and sharing the 

feedback received in digital 
forms

PROGRAM CREATION EXECUTION OF THE PROGRAM EVALUTION OF THE PROGRAM



UNILEVER PROJECT

Unilever Turkey VP Finance

Christian Kaufmann, and our Reverse

Mentor Student

People Strategyproject group
5 Students participated

Unilever Turkey CEO 
Harm Goossens, and 

Reverse Mentor Student

Unilever Turkey, AssistantDesign 
and Technology Manager ςHC 

Namet& RUB SiyavashHaddadi,

with mentor StudentmȊƎŜ tƻƭŀǘ



REVERSE MENTORING SUMMIT

Partnershipwith BAU-Unilever

First in Turkey



REVERSE MENTORING

¦¢TY!5



REVERSE MENTORING



REVERSE MENTORING



REVERSE MENTORING



VISITING OUR COOPERS AT THEIR COMPANIES



DIGITAL EVALUATION FORMS

Digital Evaluations 
and feedback from 

students and 
companies



INTERNSHIP ANNOUNCEMENTS OF INTERNATIONAL ORGANIZATIONS



Oneto One
CompanyHR- StudentMeeting

Seminar&Workshop



CO-OP WORKSHOP

HILTON
Case Study


